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2.Craiglist vs Nextdoor
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Introduction

Beside a wide array of social networks, there is a kind of social network for developing
careers, the professional network. What is the professional network? The professional network
is mainly used for job-related purposes; it focuses on business relationships instead of personal
relationships. Users are mostly jobseekers, supervisors, employees, and clients. More impor-
tantly, it is a way of finding a job and has the capability to develop an individual’'s job career.
When it comes to professional networks, people probably think of LinkedIn; it is arguably the
most popular professional social network. LinkedIn has 550 million users from more than 200
countries across the world. In addition, there is a wide array of organizations and professionals
on it. People often develop good business relationships and even get job opportunities that suit
themselves on LinkedIn. Even though LinkedIn may sound great, there are hundreds of other
professional networks out there. Is LinkedIn absolutely the perfect one for you? Let’s find out!

Here are the top twenty professional networks according to the article “20 Social Networking
Sites for Business Professionals”. Among these twenty networks, their purposes can be divided
into four big categories: business social purpose, uniting people with the same identity, find jobs
purpose, and startup purpose.

Business Social Purpose : 8 (\
- Data.com - Plaxo
- Connect - Quibb
- E.Factor - Viadeo
« LinkedIn - Upspring

Find jobs Purpose : 3
- Beyond - Gadball - Opportuntiy

C

Same Identity : 5
Black Business Women Online
+ Meetup - Ryze

- PartnerUp - Xing v

Business social networks are just like LinkedIn, people can use them to meet people from
different careers, to find potential work partners, and to develop his or her career. Business
social networks’ functions are quite evenly spread, and they weren’t made for a specific goal;
people can use them as they wish. Moving on to the “find jobs” networks, they are just designed
for finding jobs. On those websites, employers provide job opportunities, and job seekers display
their resume. Those networks are simple but very useful for finding a job. The “same identity”
networks, on the other hand, aims to make people develop business relationships with people
who share the same social identity or a similar work field. For example, they provide the opportu-
nity for people to get to know others who live nearby or have the same social background, and
link people working in the same job domains. Those networks are made for people to extend
their business relations around themselves. Last but not least, startup networks are for startup
companies to pitch their ideas and find financial support for their companies. Supporters can find
good investments on those websites.

Each type of network serves a particular purpose, it's hard to argue that one is better than the
others. However, different networks suit people at different career levels with different goals. The
following graph shows this clearly. You can see that some networks are better suited for people
based on their job position. For example, job search websites are good for supervisors to look
for intellects but this tool wouldn’t work for job novices.
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Among those twenty networks, you might have recog-
nized some of the networks in the graph, such as LinkedIn,
Meetup, or AngelList. These are the most famous and
popular networks. However, in this article, you will
be introduced to two networks that you have probably
never heard of before; however, you might be interested in

XING ¢

using them to develop your career, they are Xing and For a better working life

Viadeo. Source : https://www.werkbliq.de/en/contact/
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Identify Your Business

If you have never heard of Xing or Viadeo, don't be surprised, because both of them are
only popular in certain regions. Xing is a professional network mainly used in Germany, while
Viadeo is mainly used in France. Let’s talk about Xing first. Most of the content on Xing is
job-related, and you can use it to find a job. In other words, it is the LinkedIn in Germany. On
the other hand, Xing is a career social networking site for reaching out to professionals in the
business. You might wonder that if Xing is so much like LinkedIn, why is Xing not in the same
category as LinkedIn. This is because most of its users are from in D-A-CH(Germany, Austria,
Switzerland). In fact, 85-90% of its users are from DACH. Therefore, Xing is more of a network
that group people from the same region together, in this case, people who live in DACH.

viadeo

Source: http://logos.wikia.com/wiki/

Similarly, Viadeo is the LinkedIn in France. Viadeo is a professional network founded and
mainly used in France. Viadeo is a career social networking site for reaching out to profession-
als in the business. However, it is used in more countries and has a long history with China.
Therefore, it is more worldwide so it belongs to the business social categories.

So why Xing and Viadeo? Many, other websites might appear to serve the same purposes
as well. Let’s find out whether Xing is or isn’t the professional network you have been looking
for. What is its story? Let’s dig in.

Xing’s Timeline

Before it was called Xing, it was known as OpenBC. OpenBC was founded in the fall of 2003
in Germany, and it opened to the public at the end of 2003. After 3 years of service, OpenBC
hit 1 million users and decided to rename to Xing and had an IPO. Its value that year was 160
million euros. As it kept growing, it started to acquire many small professional networks that
work the same way as it does.

In 2007, Xing acquired Conozco and Neurona, two Spanish business networks. In the
following year, Xing acquired Cember, a Turkish business network. Xing acquired 6 more
business networks later. Throughout 11 years, Xing acquired a total of 9 companies. Among
the 9 months acquirements, there is one key acquirement that increased Xing’s market value.
It was the acquirement of BuddyBroker AG, including its signature product, “Eqipia”. Eqgipia is
an automated employee referral tool that helps companies find matching employees. After
acquiring BuddyBroker, Xing received 2 million user growth per year and almost doubled its
market value in 2 years. Finally, in 2018, it reached 14 million users and has a market value of
1.6 billion euros. When Xing acquired a network, it collected all the users. Therefore, they
usually received a 50% growth rate for each company they acquired. Xing’s number of users
and its market value grew at a constant rate. Overall, the number of its users is 14 times larger
and its market value is 10 times higher from 2006 to 2018.

Acquired InterNations =
‘ Acquired BuddyBroker AG and Prescreen ﬂ

— c x Acquired Kununu
*- Acquired
\

- Acquired Amiando

Acquired Cember 2018

Conozco and 2016 14 million

Neurona 2014 12 million users
2012/06 8 million 980 million 1.6 billion

2010/05 6 million p=CIE market value market value
2008/01 4 million users 530 million N 7
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market valul/ . 5
market valu Growth Rate :

160 million
33%
market value¥/ Growth Rate :
Growth Rate : 50%
Growth Ra'te 8 e S e Total Growth Rate *
Doubled it's user The number of users is 14 times larger from 2006 to 2018

Its market value is 10 times higher from 2006 to 2018

Background
Timeline
)
2003/08 2010/10 2017/04
OpenBC was Founded Acquired Amiando, an XING acquired
2007/03-06 online event InterNations, a global

2003/11 Xing acquired Conozco management company expat network and
Open BC announced it'll be and Neurona, two Spain Prescreen, an Austrian
open to public social networks recruitment company

> & &
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2006/03 2008/01 2013/08

Reached 1 million user Xing acquired Xing acquired Kununu,

2006/07 Cember, a Turkey one of the biggest

Renamed Xing social network website for job hunting
) 2006/12 O (like glassdoor in the

Listed on IPO U.S) for 9.4 million euros
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Viadeo’s Timeline

Timeline
- 2009/10
O Acquired Unyk.com,the
2004 2007/07 Canadian contact 2016
Viaducwas Founded Raised 5 million euros management website. Viadeo reached 60
twice in funding It transferred 16 million million users

users to Viadeo

>y & & » P

2006/11 2008/01 2010/10
Viaduc was renamed Viadeo acquired Tianji, Acquired ApnaCircle,an
I Viadeo a Chinese business social network Indian professional
O social networks and
2008/07 transfer all its users to Viadeo.

Viadeo acquired ICTnet,
its Spanish competitor,
and transfer all its users to Viadeo

Viadeo was founded in the spring of 2004 and went public at the end of 2004. It reached 5
million users and received two 5 million euros funding deals in 3 years. Similar to Xing, Viadeo
acquired a few professional networks as well. It acquired a total of 4 companies. Among those
four companies, there are two that made impacts on the company; Tianji and unyk.com. Tianji
was a professional network in China which was founded in 2005. In 2008, Viadeo acquired
Tianji in order to get into the Chinese market. In 5 years, Tianji grew its number of users to 17
million. It looked like everything was going well for both Viadeo and Tianji. However, in 2015,
Viadeo announced that due to the unpredictable changes in the Chinese market, it couldn’t
afford to keep up with the change and ended its service in China. Tianji closed as well. Even
though Tianji didn’t eventually work out for Viadeo, it still helped Viadeo promote its name
internationally and collect a good number of users. Another important acquirement was
unky.com in 2009. Unyk was a Canadian contact management website. After the acquire-
ments, Viadeo collected all Unyk’s 16 million users around the world, and put Viadeo in a good
spot of competing with LinkedIn. The number of users grew 13 times from 2007 to 2018.

Announced it'll pull out its
service from China

Acquired
Acquired ApnaCircle \

Unyk.com
Acquired
Tianji and ICTnet \ I 2018
2016 65 million users
& 2012 60 million users
45 million users

I 2009

2008 Approximately
2007 Approximately 30 million users Growth Rate : 8%
Approximately 10 million users Growth Rate : 50%

5 million users

Growth Rate : 50%
Growth Rate :

Growth Rate : Tripled its user
Doubled its user Total Growth Rate *
The number of users is 13 times larger from 2007 to 2018
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Goal
Xing’s Goal

Xing claims that more than 200 countries are using its service and it is available in 18
languages, including Simplified Chinese, Dutch, English, Finnish, French, German, Hungari-
an, ltalian, Japanese, Korean, Polish, Portuguese, Russian, Spanish, Swedish, and Turkish.
A website that supports many languages might not sound that impressive nowadays, but Xing
started to support other languages at a very early stage. When Xing started to support 2nd
languages, LinkedIn was only available in English. In addition, it acquired 9 companies from
four different countries. Therefore, it is logical to say that its initial goal was to expand globally
or at least dominate the European region. However, Xing couldn’t expand out of Germany.
Despite having a huge variety of language options, 85~90% of the users are still from Germany.
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Viadeo’s Goal
Viadeo’s initial goal was just like

Xing’s, it was to expand globally or Unyk
countries dominate in European region. \

Viadeo actually came closer to accom-

down LinkedIn or at least remain competitive. However, after quitting China’s market in 2015, its
goal switched to dominating the European Market, especially France and possibly the French

plishing this goal than Xing. Since Viadeo
had two major acquirements in China and
Canada. However, Viadeo still failed to
accomplish their goal. There was a huge
turning point in Viadeo’s history. With this
turning point, its goal could be broken into 2
parts, 2004 - 2015, and 2015 - now. From
2004 - 2015, its goal was to expand its
network around the world. It wanted to take

population in Canada.

eDominate the

eExpand its eMarket changes
network around too fast and European Market.
the world frequently Especially France
eWant to take eUnable to find a eAnd possibly the
down LinkedIn stable partner France population
or at least remain in Canada
competitive

Background Comparison

Xing and Viadeo have many similarities in their startup history. They both acquired a few
companies around the world and absorbed users from the acquired websites. Also, both had
one key acquirement that significantly helped the growth of their companies. Both of them had
the initial goal of expanding themselves worldwide as LinkedIn did but they failed to do so, and
LinkedIn outgrew them. Now, they are sticking with what they’re good at and looking for an
opportunity to strike. Despite the similarities, there are differences. The difference is that Xing
initially focused on Europe. Most of the companies it acquired were Europeans companies. In
other words, Xing didn’t really expand its market to other regions. On the other hand, Viadeo
acquired companies in China and Canada. Therefore, Xing was aiming for European markets
first while Viadeo was targeting the international market as their top priority.

AECEXERAMHTFERERNRABENMERANBREIRR  EMX a
BEERBIEELNEREMNMEAEEFREENEMN  HTHE "Who, 7 S
HEFE LN AE "What , EiEH & » EMISE] "Why 4 B9#8 % B FE 3R 1 E KK 1E 1
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Users
Xing’s User
Age group

According to Xing’s website, 11% of its users are below 30 years old and 90% of its users
are above 30 years old. However, 56% of its users' age are not defined. Meanwhile, 72% of the
users have job experience, while 59% of the users are college graduates, reflecting the age

group of Xing’s users.

Career Level Education Level

B Student

M Experienced M University

m Executive ¥ Secondary School
M Entry Level M A levels Diploma
M Supervisor M Board School

Senior Executive

German social network age group

Only 46% of the population use social networks in Germany. 80% of the users are from a
younger generation. Only 10% of Xing users are under 30 years old. Even though Facebook is
the most popular social network in Germany, it is only used by 41% of the population, followed
by Instagram with 11%, and Snapchat with only 6%. In addition, the average age of Instagram
and Snapchat users are between 18-30. Because the working age for Germans is mostly
above 25 years old, only 23% of the German labor force are below 25 years old. In addition,
Xing is mostly for people above 30 years old which is looking for his or her second or third jobs.
And the majority of people who use social networks in Germany are below 30 years old. There-
fore, Xing couldn’t really reach the generation below 25 years old. Due to the age group, it
could be concluded that most of Xing’s users are around age 30 who had already worked
before.
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German Regular

Xing's U
ing’s User Social Network

Approximately
80% of its users
are above 30
years old

80% are below
35 years old

Xing is made

for people who’s
looking for his or
her second job.

Only 23% of
Germany labor
force are below
25 years old

Viadeo’s User
France social network age group

Gender Age Group

M Male W 15-24 W 25-34
M Female W 35-49 M50+
Sources : https://www.pinterest.com/pin/720224165380157216/ https://www.pinterest.com/pin/56689067 1835706800/

Sadly, Viadeo doesn’t provide an accurate data of its users. Therefore, we can only analyze
Viadeo’s users through French social network demographics. France has a very high internet
penetration with around 80% of the population using social media. Among that 80%, the
gender and age group of French social network users are shown above. The age group
distribution is pretty evenly spread among the age of 15 to 50+. In order to find out more
information, we need to look into the details. Among French social media users, there are two
major groups, students and subject matter experts (SME). Among students, the most popular
networks are Skyrock, MySpace, badoo.com, Viadeo, LinkedIn, Trombi, and Instagram.
Among SME, the most popular networks are Viadeo, Facebook, Twitter, LinkedIn, Pinterest,
MySpace, and Google+. While Viadeo is more popular among SMEs, it still has some market
in students. In addition, the percentage of social media users are pretty evenly spread. There
Although. although Viadeo is mostly used by people above age 25 who’s a job novice looking
to develop his/her career, its users also include students and interns.

Benefits
European Industry Environment

Before we dig into German and French economies, here are some facts about the Europe-
an Union economy. A huge proportion of companies in the EU are medium-small sized compa-
nies. In Europe, a medium-small sized company is defined as a company with less than 250
staff members. Medium-small sized companies are very significant in the EU, especially in
Germany. There is even a word for just medium-sized companies, Mittlestand. Just to show
how significant Mittelstand is in Germany, here’s a quick fact: 99% of the companies are Mittel-
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stand and large corporations only make up 1% of the companies in Germany.

A

Large Cooperation
only account 1% of
Mittelstand ~ German firms
99% of

Small <50 < 10 million Euros German
firms

Medium-sized <250 < 43 million Euros

Xing’s Benefit
Company and Industry on Xing

According to the data provided by Xing, 30% of the companies are from IT, Finance, and
Trade Service industries, and 35 % of the companies have between 1-50 employees. Even
though only 1% of German firms are large companies, 45% of the companies using Xing are
large corporations while 34% are small companies. This shows that large and small compa-
nies are more active than medium ones. Therefore, Xing is suitable for people who want to get
a job either at a large company or a small company. In addition, Germany focuses more on
manufacturing and exporting. At Xing, you can find quite a few opportunities for those two
types of job.

Promote themselves

How do people and companies promote
themselves on Xing? Of course, they can
put out a nice profile and a resume like with
any other professional networks. But Xing

is more than that; people can write news SOTTEIET  ibechens Sted .
and blogs on Xing to catch others' attention.
By writing news and blogs, a regular user = Sl =

can share his own perspective with others. Bl Sl SN

. . : : i 2 =
If a company admires what he erteS, they Sources : https://www.xing.com/news?sc_o=b7916_mxb

could offer him a job opportunity. For companies, they can show their specialties to their target
audiences and to other companies. This way, companies can build up their brand and reputa-
tion.

125



Identify Your Business

126

Viadeo’s Benefit
Company and Industry on Viadeo

France has 31 of the 500 biggest companies of the world. Tourism and chemical industries
are key factors in the French economy. Seven out of ten blogs one sees on Viadeo’s front page
introduces the working environment at a certain area in France and most of them are about
tourism, whether it's opening up a restaurant for tourist or ways to attract more tourists. 2/10 of
the blogs on the front page are about the chemical industry in France. It shows that Viadeo has
two focused business areas: the chemical and tourism industries.
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Sources : http://www.viadeo.com/en/article

Promoting themselves

Similar to Xing, Viadeo allows users to post blogs and articles. Companies can build their
own reputation by reviews. However, blogs and news may be more effective on Viadeo than
those on Xing, because the two big industries on Xing are manufacturing and exporting, and
the two big industries on Viadeo are chemical and tourism industries. Manufacturing, export-
ing, and chemical industries are all B2B (Business to Business) industries. While blogs and
news can help build professional reputations in the 3 industries, those blogs don’t really catch
people’s interest. However, tourism is different, it is a B2C (Business to Customer). The blogs
can provide detailed and useful descriptions for tourists and could seize their attention.

Comparison with LinkedIn
The LinkedIn Threat

While Viadeo grows in France and Xing grows in Germany, LinkedIn continues to grow in
both countries. In fact, LinkedIn is invading their territory. How can Xing and Viadeo defend
themselves against LinkedIn? They should stick at what they’re good at and strike out when
they have the chance.

So, what are the differences between Xing and Viadeo? More importantly, what are their
differences from LinkedIn? It is true that LinkedIn is much better than both of them in general
due to LinkedIn’s variety of services around the world. Let’'s compare the three by looking at
some data.

I I T
Founded 2004 2003
Employees 450 960
Total Users 65 million 15 million

Users in DACH 11 million < 1 million _ l? \@(

Users in France 9 million 11 million < 1 million
Languages
7 C ™

Alexa Ranking 672 1020

Source : https://www.efficacitic.fr/2014/05/30/pourquoi-utiliser-les-reseaux-sociaux-professionnels/

You can see clearly that LinkedIn has advantage in many categories. It seems like people
who want a career only in Germanyor France should use Viadeo or Xing. You might ask: “Why
should you use Xing or Viadeo when you can just use LinkedIn?” Here’s why. Germany and
France have very different economies than the rest of the world. Xing focuses very much on
manufacturing and exporting and Viadeo focuses on chemical and tourism industries. In
addition, there are many mittleland companies in both countries, especially Germany, where
most of the companies looking for employees on Xing came from. Also, Xing is for people who
are looking for his or her second job. Most of the job opportunities on Xing are for people who
already had experience and skills. Job novices are not too popular in this field. While German
and Xing focus on job junior or senior, Viadeo offers chances for job novice. They both focus
on professionals to professionals. Even though their users might still be predominantly from
Germany and France now, if they keep promoting their specializations (Manufacturing and
exporting for German, chemistry, and tourism for France), they should be able to reach out to
related industries around the world. Maybe in the future, instead of Xing being used only in
Germany, it can be a specialized website for manufacturing and exporting business around the
world. And Viadeo can become a specialized website for chemistry and tourism around the

world.
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Conclusion

The baby boom generation is heavily impacted by old school thinking, which is just to find
a job to make enough money and support their family. They don’t really like the idea of starting
their own business nor do they have the resources. They don’t like changes. In general, most
people in that generation want to have a stable job to support their family.

Next up is the X generation, since the X generation is raised by the baby boom generation,
they are impacted by old school thinking as well. However, some of them are willing to start
their own career. While most of them are still looking to pursue a stable life, few of them have
started to take the next step, which is to create something of their own. As time when on by,
more and more people succeeded, influencing other people to advance to the next level. Even
though more of them tried new stuff, they still couldn’t completely overthrow old ideas. This
brings us to the Y generation.

The Y generation is willing to try out new things with the help of new technologies and the
open-mindedness they have come to possess. Most importantly, they value their freedom a
lot. They like to think outside of the box and don’t like to be limited. Still, some of them don’t
have the opportunitiy and courage to advance, because even though there are some success-
es, there are also failures out there.

The Z generation will probably mostly be starting something of their own. They value
freedom greatly. They don’t want to be limited. Also, they have the resources from the
previous generations to start their own job .
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Sources : http://www.lhthomson.com/our-operations/manufacturing/
https://www.cmtc.com/blog/topic/exporting

http://klaasbos.blogspot.com/2015/07/what-makes-chemelot-so-special.html
http://worldplacestovisit.blogspot.com/2011/07/france-tourist-attractions.html
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------ Xing ------Viadeo

Since Xing focuses on manufacturing and exporting and those two industries are B2B, the
baby boom, X, and Y generations are potential markets for them, as they provide less free
thinking but stable jobs. As a result, the majority users on Xing are from these generations.
Therefore, they should focus on targeting these generations, especially the X and Y genera-
tions. Since the baby boom generation is older and probably reached the age of retirement, X
and Y generations will be the next main labor force. Therefore, Xing should try to target the X
and Y generations in those two markets. However, there will be concerns about their future.
Since Z and new generations don’t preter B2B businesses as much as the previous two gener-
ations. Xing might start losing its popularity. What Xing needs to do is to find other strong
markets in B2C industries. On the other hand, Viadeo has markets in both B2B and B2C
industries. The chemical industry is B2B. Similar to Xing, Viadeo should focus on targeting the
X generation in this market. However, unlike Xing, Viadeo has a growing market in tourism, a
B2C industry. While targeting the X generation in B2B marketing, Viadeo should also focus on
targeting the Z and new generations in tourism. Because those two generations want more
freedom when it comes to their jobs. The X generation will reach a point when its popularity
goes down. Therefore, Viadeo should focus on targeting the Z and new generation in B2B
industries, in this case, tourism.

Since Xing provided a wide array of languages (18 languages), it shows that its ambition is
much bigger than what it has accomplished by now. However, since the average age of
Germans are older, Xing doesn’t have a good market in the younger generation. Xing is still a
good investment of time for people who wants to have a career in Germany, especially people
who already worked before and are looking for his or her second job. Due to their expertise,
they should keep it specialized and focus on relationships between businesses. Since France
has a huge chemical industry, Viadeo should focus on their expertise in the chemical industry
in order to attract other chemical markets around the world. Similarly, Germany is good at
exporting and manufacturing. So, Xing should focus on promoting these to disseminate their
expertise in these areas.

129

B
=
o
=5
(<]
(7]
(7]
o
=
[\
|
=
(<)
put
=
o
=
=~




W [dentify Your Business

=

(7)) smum

N
-

BECXSEERMAIFAZERE  BEEHRTHNSKERSTESH
55 « At REt BT L - ERTRBMEFRL » AR H5E(E
tELE  BESEBLENMNERHETA L GRS EENBERBNEIRRAM
# EhEXFAFEPERRSBEENAEEN -

Work Cited
https://www.sitepoint.com/social-networking-sites-for-business/
https://en.wikipedia.org/wiki/Professional_network_service
https://www.questionpro.com/blog/questionpro-partners-with-xing/
https://www.questionpro.com/blog/questionpro-partners-with-xing/
https://thenextweb.com/insider/2013/01/09/xing-kununu/
https://www.slideshare.net/JamesGlazebrook/linkedin-vs-xing
https://topdogsocialmedia.com/linkedin-vs-xing/
https://advertising.xing.com/facts-and-figures/
https://en.wikipedia.org/wiki/XING
https://corporate.xing.com/fileadmin/department/investorrela tions/Publikationen/X
ING_AG_results_FY_2012.pdf
https://independit.com/the-xing-story-effortless-growth-pro cess-with-automated-
data-warehouse-management/
http://www.dialoginternational.com/dialog_international/2016/04/ will-linkedin-bury-
xing.html
https://corporate.xing.com/en/about-xing/
http://www.wordbank.com/blog/social-media/essential-german-social-media-guide/
https://www.indexmundi.com/germany/age_structure.html
http://businessculture.org/western-europe/business-culture-in-france/social-media-
guide-for-france/

S R 2 £ SRR

X @/ REFERERESERPHEHSER

in g@innovation




Identify Your Business

ENER @A F & EARIhReLLER

TR AT L2 A 0 ST RS
A B GEE A A MBS ET IR OEAR 2 — 218 BEF A MRATNESET A WE2 :

P EANA  MRERERERNNTL > LEAEA T HENESZ BN

BB - HRE R LSRN THTAZ— AR BN RmER MRS T

FEA L0 FRS A o 7EMMHBE S BRI 2] » &8 & 238 A RS BT

ARITHENSENENE  EEEARE—T  BENCEHSRERES i

EEEEFHAERNEREREEMAET 7 EEREEPERTILEE

BB

BN BN EEMBEARINEER D A=K ' S EENE - BEFERA - D= -8B
2R AR AT A AN AN RIS AR
HEEAFATE = = *
EMESES (Instant Messaging) * ASTEIM » BB T 4 & 4535 B 40 7] ANAS (48
Y S EENEAETENTA o BSOS TS T -

1&kEBWe Are SocialflHootsuite RI{E#HFILH22017EE = - =Z=REZIRFHEN

|OAINEE

SEEE-R=§ 3 y=> » HIEEER A B FEEREER . .
16~ 64#23']%%5?uﬁﬁﬁﬂf’ﬁ%m%ﬁ@ffﬁ % Hﬁﬁﬂﬁﬁﬁlﬂ‘ﬂﬂﬁﬁ?ﬂq:mﬁ == %% J— 15?_91735_5_0 iz T e e —
ARREER ) BEXRZRERIRBENE RIEE » Rt EXR#ENSERAER Re ERARTIRE E# B T A TR
&M LIRETERAIRE ERBEEERAEEE - B15£2017F+XEIRGEAFEEZ e o
,:,E = 256 15358 P AR 15348
HE& e (EttE) i () ()
1. Skype G | «o
[ES 300MB 25MB 100MB X 200MB
2. Facebook Messenger 9 (39)
3. WhatsApp (35) F— 1 FEATA A BT R HE)
4. Snapchat i; (29)
5. Viber @ (10)
- B " .“-
. Q oo | - EEREFEERERN
- KEBEREREZEH SR % « Delivered
8. KakaoTalk - NO] . = o1, [ 2% T R EE A O A T FEEER kS eliveres ;
ERBEREAER - LEZFEEEINEHER Ijjﬁﬁ SE ALY ex EEE
9. Zalo L ™) EABEREAINER LU EEZENEEERGER
BE 15348 BiE5 54 5548 25348
10. BBM o KL PP ———— CI-RT #) (Bff) B oA e )
= = =z == y o F =y EAapAY. y 3=
| UHERERERERESEHE  EEANETAEALTANERE SR R . oo S s
ZITEBEREERR » B FEEEERNMNEHER  SEABKRHAE—E - 8l
TEAEZENESEXRSRETHS o @8k % » —E+2&45 5 &Skype ~ Facebook £ AIREAT A MR BT (G RE)

Messenger ~ WhatsApp * Snapchat * Viber ~ WeChat ~ Line » KakaoTalk ~ Zaloll %
BBM o 1#%& M X BIFFEH T & HEARINEEEITE R LS -

132 133



Identify Your Business

134

FEEAENARBRREENF  BEMEMNEE » AXRSESHEF EHFTEM
BR# » AT EEEERE E B BB ESR - R A]BE0BR T Skype ~ Snapchat#
WeChatfB 2 iBINEESN » HttEE B SR THAREEE AKX B UREERCE
MARTHEMER ; FRSAEMELNRE LLE » WhatsAppix &R HE » EERHIZE
SHEHNRE  BEMEFEXRERENE—7EE » 55l A&Facebook Messenger
ViberBiWeChat » F455EEME » AZHAVBIR BB EXESHEN B
EiRFHERE - R e EEEEANSkype « WhatsApp ~ FlZalo AR (TS $HE Al #5
BT ; HEEEFEBEES - RESnapchat A {FEiE=E - HERAY RN A EXREER AT EHX
BE » REEXRAEEX/NREIT— » SkypeRl[{E:X AR KIEZA300MB » EHHE
BN AEN ENRE » FRILAIERIN L Skype B & D EXEEER » RIS EANIBEEALIE
RIS —EEIF A EERE T ©
BEEERTREN A ThAE = R aNZR = B2 R :

FB i
i
RE (@) (@) (@) (@) (@)

BEE

e BT F BT REEL F 1

ot L4920 770/4 X X X 1720.6450/5
A FETSIEENER1.484T/@ WEETS IS

e (@) (@) (@) (@) (@)

BEHIRE BEHIRE

F= ¢ EIFEIN T A SR H (S BR)

BEERN SN AMEEREREE « FEBFEUKIRN - SEBRANEEES

MR R B BIEAITNEE » (B BEEEIESkypefViber BB RITHAE - MBS AT EFT M EEEL

F » Skypel T BEEFEEH#0.7T » BAZTEHKEINERSR1.4847T » MViber

B XABEZ T LESkypelEE » Viberi#F] A EmEEE, F1 553 §20.647T » HEEETEIE

g ; Rl EEESEERFEHEEE B FEIIIEE - BEEAHEBHAYAFacebook

Messenger ~ Snapchat ~ Linef2KakaoTalk » & & B8 &0 B IS TARVIEBEE I » 1%
TiREHHAR RO L4 o

.“
@
RE (@) (@) (@) (@) (@)

T8

i X X X X X
- o o o o o
el BISTREE - BB BB E

RO : BEFE AT SEE SRR E R(AREK)

RELENADZINGE - LRENSZEAFAMESZEACERET - 73EYH
TIENBFSAIRFAERIE » BeXFENEFRERTE » LRETF1TIE - BSVRENZE
ERIhRELLE N R A BRI

Messenger

wE FFEBEE BITEML BITEAL v

IRBTTEN MEN R HENZERE BTEAL

(FRHELE) (FRR6053 ) (1553/1/)\B55/8/)\B)

& YN TS

KA : RERTEDZRER(BRE)

B
. ~ - BEEL o=
uE BEE o BT 8 E A
N O AIRBI R F
SR (5P 5E—E i1 » REANE)

TN BT aNZhaEER(ERK)

AIEHRERRBRASES BRI ZUEZMNAINEE - BHERTRMER -
Skype: +EERE P Mt — —EHE B 17 E (LAY BNRF BENEXEE - MRS R FEIRZE M
IR BRIFTEME » R LE&RTEF » BT KAEE » MKakaoTalkif#&
ATRITEMN  ERERARAEREEUMBEEERTHS » SRS TREBRIU
B EAENEEL BESRBAETRESZUEFBEREROERE - Gl
Facebook Messengergxf A] 3 ZRFHE £&6053 82 » WhatsAppBI 2124155348 ~ 1/)\
FFEI8/\AFAI D ERFEEIR M IRERE » SnapchatEZFRENZMNER L /NFANEE
K » WeChatBI 2 A]FERFFER D ZNE » ZaloiREHIAZRFRE A1/ » TafERAE
WEERERFIER N ZME » RE—EEEEBBMEIZ LIS A E A — BN IREEREET
HERE 0 RRANRER4/NG  HBRfHERERERERDZ

FEAINRELLR S > A B H KA ENSEETEATE LNERTKEEZ 5
B IREEFEAEEER T HEBEHFEAIE B TS > HNIEEmEESE
RAZMBBEMSLABRIMN > ANERZEER S A RAEEERIRATMHL -
LE TSt HEANNE RERSHLMEANRANGE > NEEESE LERR
R -

135



Identify Your Business

136

EEETEFETHE  BEEFENERLERREZER  BEHRSE
—HFERTTEEANBRFERHI  MEEENEEX  ERRETHTF
BRERNREMESHAEETENRIR? 1A LEITRRERAEE - B2
EAZRESAAR -

2017 FRAME B2 ELE—RREENF A

ESL B
WhatsApp (3) WhatsApp (6)
FB Messenger (2) EEEEE. EEEEEm FB Messenger (6)
= .J
1]
SEEEEEEEEEEE
==

22

WhatsApp (8)

Line (3)

FB Messenger (2)
HE = Wechat (1)

smmmmmam KakaoTalk (1)

1— g -
L]
JEM KEM

WhatsApp (6) FB Messenger (2)

BRARHEE—MERE
B3 : 2017 ARMBENSERE — A EIFBM T E(ERE)

EI3&1REWe Are SocialflHootsuite M {E#E1LE522017 FBE = B AIRFBEIFEAE/
BEER BRABEPAAMSEZERGRE—WEIRFETRIIH » IEHERER
= AYETEE A WhatsApp * Facebook Messenger ~ Line ~ WeChat ~ KakaoTalk » EA %
LI WhatsApp#lFacebook Messengeris BRI @B FEEREMIMNERS - EiBLLE
v IS AIEE M AV BN B S SR F R AR RN B2 B R E — AR RE
POAMMEE 2T » Bl BB R AE'E » BR T WhatsAppFFacebook
Messengerz4t » LineE%=E « HA ~ 82 E AR FE—EIREHFTE - MR
maEE 5 Bl LlWeChatfKakaoTalk{E & E ERIBNFFEFE A » AIHC LLEBEARINEE
MER » EESHHELERREN T AR R REEMEEMENE -

BATEHESBEVEAMREIFRATE ERHEMaH  SFAATIEE - E5HIE
FIEIR RS A -

QAN TEHE—Zam B M A — 5 EZ BT AR o

@FEEZENE—EARA A TEERIM » LETEEAFENEHINEE » WIRBFERETKIZ
HARTS ©

OIIRH#ER A —FEBR A TEERM  EASFENMXBANNE » rJERERSEE) -
BETRENBE RESRENASBHTS » EEmE LW ERERERRMNERESM ©

WhatsApp

WhatsAppRA R B E AR BB RE AN THEE— @B - BlIF A B ERTFI
BELSER » BREZEHE2014F M Facebook 4 » Facebook—E B A& WhatsApp
¥ > ®it7E2018F1HEHM Y "WhatsApp Business ' —3 B ALY
FARHEE S FEAVENEE - E T FIHWhatsApp BusinessiEfE{d¥ARIE » I ER
T8 - SR~ Bi& 0Nt > a1E4 - R T IR A EMRRENI > thrlRTEREH
RIEIZBE » BB EEMSIMER » A ERLINEEREREE T - S EEREE
RIRSRS - 2NES @ B RECEBNRFEI7E % FEERF » WhatsApp  Businesstifit i 22 5E5E
B BEERZENINEE » X ERREEAE » Bk 7] RWhatsApp 2 & #7E A B X% 28
ARSI BERMIEERES

W Fesah Gy & k) °

B v e By L DR, bR bR #]
B e e T e

[#5 : WhatsApp Business/
(https://www.whatsapp.com/business/)

RES
OTTTE L

'\;\ N Adwad Cdwvert Mo, WGP 50T

[Bl4 : WhatsApp Business/ME
(https://www.whatsapp.com/business/)

o
WhatsApp BaiRIARIB AR E LA

FEER » RttEEES A EMERH » T@
2018 WhatsAppE fh AR KA TE EREE I AY
FEpgE | EMABEIINEE » EREE
#¥a{Llinstagramp@y24/\BFBRAFENRETNAEFR YL
FEE R ENREF » FE LS R Z WhatsApp
BF- P

O

&6 : WhatsApps ™
(BREEN TEELE)

137



Identify Your Business

138

Facebook Messenger

Facebook Messengerffi¥ A LEEEK AR » THRENMESSHEER—
H—BBEEEF FHFacebook MessengerZRIN XS EA BRI o F] HFacebook
MessengerfZ R E L $EEI 5 =& : Messenger ads ~ Click-to-Messenger adsE
Sponsored messages ' ¥l EET7 ~ B8~ &9 °

Bt ®Messenger ads » AE7 » E A HIFRBES i Facebook Messengerfit
BEL  FEAEMBEIXNERNEZEBRES » I8 ¥ 7EFacebook Messenger
HEEAWBEE - IRE|BEEMNAFREBEES SN ERHEMNEILREE Z 3HMEHN -

B _BE LR Z Click-to-Messenger ads » 21[E8 » HEMERIECEMNHE
BRE L FREMHEEMXHNRENE T3£HE ) R0EME - EFEASEER
A B E SR AFacebook Messenger & E—AHEREEN - RE—EE
&38R B Sponsored messages  A[E9 » BRI EHEMMBEMNER LHEITE
B ZAMERAEEEEBZAEREAE T HENERSE - FIRBXEEEEHEND)
gE ' REIEEE_EHE  ACEXREEZERWA -

& R &
aﬁ RN ETRE L]
I sun mh TE
G Shcders T RRRE NS
:ﬁl-ﬂ'h:l‘ :.F?.ﬂ:l‘d
Lo ARIRREMRENASES
Hip Fms .
T [T
BEAEE - -LEFOEEARE RELRARTZARETEL
T ANF-1 - §EEEANaE
. (N jetsd B8 Akt Byd |
e et ARARLNSTIARARR
LRl Bl i FRE ARRRDRSAEN
o P REATERRRE
- SRBRRIRNSET—
- il - h EREANANRETRRE |
T e St B
AR EAANESE
:n‘..“ e e “ RENE "

87 : Messenger ads [&8 : Click-to-Messenger ads [#l9 : Sponsored messages
(B EERE) (EREEN EELE) (REEN TEELED

B T MESHIPEHE BRI - Facebook Messenger
EERIEREFEBRNFIIR—IIREEEA - 20E10 o B
KA B ERAITEERMITEMMA - SERIRH L
EHNRIEGEEREEE  BBEERHEEFEREEE

B HINEERI S — BEEE R SRR R A o oo |
[&10 : PIRIEERA
(REENEEE)

Facebook£2018F B8 &E K& L EmKk3KFacebook MessengerfEE
M BEMAESD : AR(EIEEIE)EM Suggestions  5k3kFacebook Messengeri%
EEEEEENEMN - FRE2REREANEAESRA - BERAZIEUZETE
AEBEDL R ANEENELIEIEESRURANRE—BEERBRER
EMERNRE  EREEETREMRB LB TS EREERNRRE - BS—IAEFEM
Suggestions » FacebookEIFBEIE AAIA T EZaFMIER » AIFIEM Suggestions
BERAHERNRBMUIEES - LEEENE - RREZRMAY » AIZHE/NTRES
BRRE  EEEEEER  INEEARSESEETIRT2HEEEEE B
WIEBERZKRAE TEERMEFIAIZES  LEEFM SuggestionsfIENZZEINAEFRER_EFRS »
BRI MASEEAIRFEIRATRBERAKEENGES @ ABEEEZLREETE
BURSRE o L4 » AREEE ST tHEERI FAM SuggestionsE BNIEE 512K » Bkt
ZEEHLREBEFRNESE @S » FIFAM Suggestionsh A TEZFER T - AEANRSES
MEBEFEHHIER  TERAEBATRARIE - BIEFMHEEM Suggestionsiz KRVE
2t > FEiBFacebook Messengerf@i&{EEAIER L » RILUGE/ AR A B REESE EAYIR
Hl o B MIERS EAFRERAER -

Line

BEEARE  CEVHEESRNESANEEER  BRELERHNEERE
15 A EEREERIRER » SLEFAEAIRES (S E T ERFAEEN(FIa0hEE) -
5| BEREERIEHER » IRAERAENEIZHEE - MLine kK FEEE FH
BAIEEENIEClovalI B IEER » G EHERRESE - RREHHEH I EREAE
&Clovaf& Sy R4 - AT AREEFXZE ClovaizliLineAIEH BE TR S BEE »
Lineth I TERFEEREAEIFGEE » EBClovai BT R IBEREES » FIHClova
BRBELER  EMERFREREES » EAMETEREMETR o LineiZib %
FREEE AIRGEEITEEIEE) » AE115E12 - E135EH ClovaRiEZEH o

A e

MINIONS
O Sk in Japan Fll 2016

Kl " i BEE |

13 : Clovaf&F
(http://technews.tw/2018/06/29/line-conference-2018-review/)

[B11 : LineB 75 IRSENE @12 : Line B I IRSRNE
(BREENEEE) (BREEN T ALE)

139



Identify Your Business

140

WeChat

LUAEMEARKAG - HLUEREBERMERNXYT » SEEEENE » WaIBFE
HEEREBER ZEEEN - CELAFBAEAREREHEEIEER - 518/ P&
WETHEIEE) - EIIEINEEWA - WeChatBaith EM R A T EEHRMAER -
EXRARFHEMNAEAR » REEfEWeChatilut ARV S AFSH1 » HRIWeChat
MALEERMESAZESE AT ARE

1EENER—RHBFERENETHNEM  BANMERBELRER -

2. BRFEESRIE—BRBEMENAIREE > MIZFEAEEROEE -

3. E&MRIA—E B F AR - FEHEREFRERRB MR -

4 BUIBIZIEASOE IR — R IBEWeChat R B EEANBIEE X - FARRAIEE

BYERE -

WeChat BRI A Z#RITHREERRI B A REfE R - BN R EIAIEE I E/
INHE » EWeChatRelEIRIRIBINH 5 » RKZT 1A A e & 2 IR E H AV BIRF
BITA - WeChatth 2 EALinetHEIINEERI B /SRR » 2NE 1452815 -

ﬁ o% W77 -0BA

E -

L LR s 4 £ 10

L Jp— B2

LT L el [T ] -

; .
L E o T LR ERE & 8
(.1 £ 3l
wENAaRa
A7 AR (4 BT
WEEAFEEN o6 -l A

=~ B -0 -

i R AT i
MEWM | e bt coem 42
MEEERNR RS TRR

HEgoE— AT ATEREIR
EqQW/LR

o e

AN nmaE

14 : WeChatE 5 1RSSR E @15 : WeChat'B J5 RSN E
(&R EALE) (EREENHEEE)

KakaoTalk

KakaoTalkZ#E{# A& E KB EATE - KR ESRFHEEER
ZN[E 168 E 17 -

- LR 1)
i & 8 SR, e oo B 3B
RO SROA TR W TN
Wiy MEE UT BNT ALE B

WLEEE WA S N EMAAD

AR YN BRY, A B

B ogm A HARE diehe tls A8 D
wm AR AGEE BEEE AABRDE
T O URHROE BTG HELA

Troadw A A

Lt LY T
g i

16 : KakaoTak B 75 MkSEA

[&17 : KakaoTakE 75 tRSENE
(https://www.facebook.com/alK OREA/photos (BREENEEE)
/a.312139675504786/892694077449340/?type="1&theater)

KakaoTalk I EAIRSERIZKIREE SBEREENEE+ » FRERIFEESET
BEIERETRIE » MAE M T E BKakaoTalkSE A RS » WML EMZEEE
MR PREE BHE I PIEEY - TRINEIEMNE @ LRSI EAIRERET
AER R AR - BN s E1EE] » AIEHKakaoTalk:g B FHA8EE mfiiHAY
ENRF@EENTF S o KakaoTalkth EHEE A TEHZELE » 2017E R L AKakao minifd
HESM > AE18  EiiKakao miniBETRMNBEZIES  FAMBEZTUH - KK
HBLUESHEEER  BEAIRERMNER » B21Kakao BEFESE » B8
Kakao I1#FTEFEEMEXNE » S BEARIREY @ EERABSEEFRFNREERE
1THEE - fitKakaoTalki A TEEEREE » Al & HKakaoTalks BN L& ZH:i
FASEFRBEREE  WE—SI ST ERANEER -

2@ e AlE,

kakaomini

[&18 : Kakao mini (https://kakao.ai/product/kakaomini)




Identify Your Business

142

+ =A
A A

BNes@aEl A 2R N AERM T RBREMR » LA R T A RMAIERELL
ZRINEERER  FXAE  BEEERAN - 2F - EERKMEBERIBANE » 77
LA B2 557 BRLF A& R REF PR BB AT R BE B BR 1B RS - B AR MANERE X AR K e
FA LSS » BIBS@ETERBE B pl A (R SR ATEHAVFIRS o (B ZENAF@aT ENBE e a2k L AVFE R
E#EMA A - FttZFXBAEEZ L HAEZEANTTEERE - REERAEF HAD
BREENERBE A RIFE S FThEE » R HBIRIRHIEA « FH » FREM - RE - EE
BHREREHE 0 Rt ARFERE—aOBIERRANEES - (EREIEHIFT AR » RS
BRRREARERENERYF » 8B E—SHRESREMENREER RE—
BLTHAEREERENF  TERETEAEFRIERE -

FERR BN TAERIRIRS - tA/ARBFARRAZRK EAIF K » BIRTEEIRAVLT iR B AE
MIEE—EFRERREBAEEE - FHMXPERELER » REKFERET ~ RETR
RFEE - ARFIEEARPAEEERINERR - WENRAIEEHEE - ZBERETERE
ZEMEAFR - LEEIEE BRAMNRMEARRESR - fIMNFRANRERBNM
EEEE E - AURB ARG HIR - KRG ABESEEEERIE SEARM » IR
REBREZANTENMEE - ERRBRAREERSENEEEAENNEEFTRENR
T RIS o

A E8r0F R EERFERBSIAREER LR @ HIARREFKFEEEBIZAY
B OKFERE X E MR R EZERIER R EMIIRM » RARREERIFEKER
BEKRETHEENOEE - FHAFEBEIZEIRBAFE L - ] EEAERERR
R ES AN SRENERRABIZIETHE  HERRRZERER - HiGEE
AMEENEBEAEAREER  JERFELERVET » ZAIAEEHERE » i
RIBELETHEANRE  B#RREENRE > TEIRFREHENREEERE
SR+ M ANS R IEAV BRI SRR DRERRTS -

BNes@aNERe R R BRI T ER R S RDE BEANVES - AR AR
BEZ - BEREET 7 RO TEESE . o ERRABENERBEIAYIREEEF] -
FTHRAREEAIREESF  EREMR  BHE  EEERKEAUEZRRNES
K~ RIREXE - BRERST > W LSRN RBMSBE KR AREEPEERIFE KT
R - BARAEIE S SRS o RKENFF @A EEERG LL " BIRF @A, FARERD »
ZLFRNEBEANEER  2UEBEASENS TN  ERREERETMENTE
FMERBERIMLSR - B LI EE SEALERER » BARMEEHRE SEFE@IE19)

N

EREIENRARSZUTRIERAFENOITHE > MER—ER
EEBBMASTLERE "RERS, £ o "R, NEMHEL—E
AIRRBANEZRB L ? /BEERONERERE » M BHEHEENE
TEEERERNMRFACXEE?

G40 ERKE—EHER > BEEMFE—ERLTRES GEEL - AEH
N EIREmMAEE FEREE > 8 TARERRBRR . LR —EE
MEZPRNEZETLDBENNRAE - EMEALEERIEEAYBRES -
MR BN ERORBEARE R Z— -

143



Identify Your Business FE 1’2’_ ‘? -T E‘ﬁ % *Fﬁ

PSS Line @G22

2238 H| XB/BEFREREEEERERSER

https://www.slideshare.net/search/slideshow?searchfrom=header&g=digital+in+2018

https://www.skype.com/zh-Hant/

https://www.facebook.com/business/products/messenger-for-business

https://www.whatsapp.com/?lang=zh_tw

https://www.whatsapp.com/business/

https://www.snapchat.com/

https://www.viber.com/

https://www.wechat.com/en/

https://line.me/zh-hant/

https://www.kakaocorp.com/service/KakaoTalk

https://zalo.me/may-tinh

https://www.bbm.com/en/

http://technews.tw/2018/06/29/line-conference-2018-review/

https://www.facebook.com/allKOREA/photos
/a.312139675504786/892694077449340/7type=1&theater

https://kakao.ai/product/kakaomini

https://ai.weixin.qq.com/#research

https://www.zdnet.com/article/kakao-to-provide-open-tool-for-ai-platform/

ginabranding@innovation




Identify Your Business

LineM#8{E B EABPERERFERARGS AR TS » IS
EllineEMBAMLERITA » MBEREEMEBAIRNX - BB XER
HWAEEEFEMETE ? BB NENNERAEEHEN —ERE ? M2
FRAONMBERMIERELEFE=TN2EEMEM -

ERE LINERFEEESEANFTE  BTIEMSERMEEM » VKT
BEFHEIREVEEE - AN HARMAREEHBRERMNITIER » EHE
B—RAppRFEMPIBEES » WA~ WHMNE ~ IE - FTEBRIRITR
#HrJ L E—EAppL5Eak » AILUMEBEMPIEERERMNTE - AR EAIL/L20105F
BTIE (AER1) » —FIREMRENR @I EEE » 2011 FHEH T ITTHEE » AT LLE
@ THBERIA L~ TE—E, > TERRIR, TR E AL ZRER 0 20128
HHARTFEMALE @ 81 T LA THEE @ RS EEMRRAIUEFEHEEER
BRI AREITITIHIES) - BRISR/ALINE LRI EFIIRSRIALL - 2013 FHEHE THRE
BRINEE » E A » BR P LUEREAMEET/ VRS » BIRAIF » BX
ERLUSE XA MBRIF R - EEER LHEERSRY > ZAMERMESM
W EBRTHETR LB THRBES - MELLEKBHIRER - 20145
MISHHBEE TR » MRBEAMBRERE - IREEMSIERE =75 R E R
ERMETE  AEMEBARBESERLAEE —HRERTT - MRLRT &
2015 MERTTHEH B B IRTS - RUEABEEMELRF/IREE - 2015
2016 FE N A HERMEFERAEZETABBNRLABERESE RATIERS » 20165t
WHEERME  BEEERMBBEEFINE - 2017FHFH » MELERIIIEER
EREBATEASHNREEIF  ANEEEFPEEFASMRSEEATR/IORE
RBEAREBXEDHES  EMECEMALERER AL EEIEE - FEHH/N
BF  NEFENBSEEAPPTETApp ' EERENHERBEEN/NEEATRE
XEMELET > MMEREBRWIKRIZER - 2018 F FREIKFERTTE MR
TENEENER LR LEBRRE T HEERRREETS °

Amazon Echo Amazon Go 885
FEHAWSBUR B ERBE TS STIEYIRHBGENest Echo ZHE{TEIS2 T

RedShi BEMAEHRS HétiAmazon Pﬁymwm oo

. A ole Foods

amazon S pzonendna HetkAmazon EchomStEEst $¢itiAmazon Pay Places
. H#LPFire Phone BERTRAT
#HAmazon Cash
1 t
Wt SRR ARSI RERIEEE
e, MBIMAE  AREBARTS  MESH Too R BRARBES PMARmES WSIE) _

HESANE g gz cEPEBY  BHGD  BENTNR  WOSISESE  mwozesm ZEINR  Anaon CoREn
BEXS  _gpmep NEBHLR 8T L #ig ] Es =l

1 T | T, e | f

F£45 2010 > 2012 2013 2014 2015 2016 2017 2018

v Vo oy !

BIDEE HEHPC/MackR FHLINE Pay BBEFZ{IH | LINE Points HHO20ME L INEBEM R
@ R SEBEAEE EIRAASE | UNEMARTEE A—F8  |INE BankiE—
S LINE MART PEISTEIEH RBREI SN
LINE@ LINE Pay+ l
LINE@QD IS i
HRPIEEE HEE TOBIRMEIR BRI "RREHE. BENhREEE
. oummem  EsNoswmE  musgneg DBETER  JWES BRENSS b
D umETA R B A ?gii%?gj:ﬁm P
comman BETE i, PAEES BigsE
WS P EEE

B 1 LNEE RIS MR R S R B AN B E A FRBRE S
(B EBE + logoZRiRhttps://goo.gl/UNIGSF ~ https://goo.gl/J8JJH; ~ https://go0.gl/NhrCUF ~ https://goo.gl/HWOVIC )

EEERNEHAERETFHE > LBEESEAE » BEHE2011EEHEHEMHEL
Amazon Lending/\ZE{E ETHAE » IR FHETTIE L/ VEEERL » 2013 FBItAERN B /)
YIRRAE BB FEIEGHEEY - A —ELFEr UK ERRENRR » &
BIEEBRRINNFIE » 2017FINEEERANTIREHKEEHEBH Whole FoodsisE
BB  REEERAREATER/EAMazon Go @ #£52016F# HAYAmazon Pay
HEERTEBRAVEESEEREE - 2014F# HAYAmMazon Echo B EF5#iaE
ERBENATIEZREAlexafil 5 BRNAWSERRMEIE - EERHELRRK
NNEEBRESTRESR > B EHELEREEYEMESE BB LUFHAlexait
1ITZE15BIEREE  WREATEBRNMKFRESR  EEEMIGHERI -

LINEpIZ #1HA:2 L BNEs@af Bt 2 A 3R 77 A - (MERT) - 201N FHERE -
E3Tha@a ~ BEETHAE - AT FEMN AR A ZBEBANAITEE » REFIEENREIH BINEE
AIEHLINERREFEAENMZFX » 28 - LINEREF O U RELLFTE - LINEF
FRITENSZATRORHE - 2014 F 58 LINE Pay - FJARAILINE PayRBERSRE{ETNEE -
HHEREWRS| DK » FLERLINERSLINE PayRysiR7TABEAEIWE =731 -
IR EM R A EBNEF B EIREMAN2015FERBMARMR » LWAELT
BEFWAERMRE - FELINESRE T EHIFEEMETIE - 2015FLINESEM
HERTHEANTALINE® @ Mt HEBRHELINE@OKRREE » 24t/ BB EF|
FHLINE@OEE/ERIIIHETF S » 2016 FELINEHHLINE Points » LINE Pointsigfit
—RET—TREEE - WAES R FERAEEES (FH#EHLINE Paylfi®a+ » £1SLINE

(!
18
£
]
ES
18
X




Identify Your Business

Paym BB EERRAERNEZ=TIZMT ; 2017FLINEHHR LR TESRHE
(Online to Offline) » EMAR—FE » ALINEASEEFZFRIHR » M—F&
PERSEFZMHNR  LINERZERE—FTRS(F  BEREFFHI%ETS » 2018
FLINEBR Y Ef—FBGMHEZIN  REBHBEEHRHE - LINEHEHLINERE
Yo BRETFHE - BHEHNRBELESENEN - HEREEZFALINER
APPLEE BRI MM T R RYERS - W rERIEMAMEER TERE » A
BREVLINE Pointsp[algg - 2018 FLINEE S 1 R MAIIRAIZETS » RERHGMIZLINE
Bank » B#&R1TAIARTE » LINEEXEEEEM &/ o

FRNMEEEURRETFHHER  WECER2004FRI%TH » BRE
FXft BHERFHEHSNENBRTIAEMERERER  204FZMMECEY
T e » ZNERMEHETS - RFRRERmEEESFRR LR TESER -
WGSBS - EXBESME  AEFREXIEHEIER  hREEBRRES
2 0 20155 ) B2 B B HE L 0B 0 AR PR A/ BRIE B ARTS ©

BERMELineMEEEFERFEANR - ABBSE—BREFHBAMNE
o BEESHEHBAMBREFRABEEFTS T ARLineMMERKATERRSE
BR—E "TEERR, ALK EMERARBUESHRRT  REWERE
B9AmazonEif EE Bt —HMA DT - FELEBEEALAREMERIRAR X
ERFFEELRERMMIREE -

SEABRLER
BREH
& HIRER
amazon B Fe G BB
mEEEAEEN
v hEm

EessEAN PN

P =
[ERRE T B ERERES

FERMEO R

ILEFERN Fritisz = BhRE 3%
Rl BISR
HmIEER

=
EH EERAET BE B+ WREE

bl 1999 TopkmE 2017 2018 %’f?g o
il

[EERULEES CEN
(BREE » logozkiFhttps://goo.gl/UNIGSF ~ https://goo.gl/J8JJH] ~ https://goo.gl/NhrCUF ~ https://goo.gl/HWIVLC )

EBEREMEERE  AILURUEEEREERMHARNORESR (MEx2) -
1994 FRITM B ERTEH » B SHNEiRRBARREZRYENE - Bia8us
A BEREERFER  OXFEAHBRETHRERBEEESBERAMAR
7o TERBRRNSAEE - 2010F IR AZEAIRENTAME » FEMESM
iR LR TRFES - E—THBTaBEMERRN - BE=ZSRBETLBITH
YRR R BRSNS » BN ERE R - M TRBHEALIL - BT S A - KK
MENBRESTAAMEEREKTS » LAKE - MR - 22 =KERERE -
201 FE R RVENEFENEREELINE » S FRANMENE FTEIZAILINE Pay » Bt e
BIRITIEMERYE - SREHRIIMMIBRTZE  FEEBUSHBE - ROHEHE

EFXMTHRN—FREE  EEfE—XY  RRKTEBHUESMERERE -

KREMZEFEAEEBAIINN1999F » EXMEHEESRES  MIRESEHF
BREANEAEHEAER  BUTRRABEBSNES » 2017FBITHRERRE
B TeEEHE )  LAEHRRET+ER+EF+HWRECHESTA - B XBIBEST
JERTFERFE - W BESMAYRRTE - 2018FETREEEFEYHN - SFEE
RERACEMMEREE  BE1X RE-RE=ZKAER  WBEEBEZFHE -
EEATREIRER  HRROERBHLEHIESHH L

s

N

HE R38R

Wi X HISEE

- (R R E ) (#7 « HER - 2R )
™
iE
" (
B &5 EIK5
z

1= BNRF B

(AR~ EBEES - FTRSR)

TSR REE

B33 MiERTEER (BRER)

149

(!
18
£
]
ES
18
X




Identify Your Business

150

RS K L HR%ERE(BCO)AMTME BRI EREMNL (MER3) » REHEN
IR @ Rt FRIEE - EEE B FHAEARELE R » mISEREMN » HEEX
PEFSALENRT BB HE » MARSHEER » AERABKEI+HE » SRIXRTEWR
BEARS - RABESRHBENS  EHXEMETRRWERER » f LU %R
FRER A TG o (2013 FHEHE LUK » IEX MR RTER R @ &)
B93%p REIS BREUMAITHER » TENRMESAKTF : WEEEE FTHIZHE -
HERTTEN I (R B R EEFN R MB|ESEH  BRBRETH AT SREFBERR
KE - JLUSHMESXNRARMBERNHE - HEESHEROLMEEFEIRE -
FRMERAMZTTFENEERRIMZED » ERNMAFERERELHOHZZS -
SEEEMIEME LOMRITH  RISEARRT)  SFZBERFBHMEATRRIERHETF
B RAMEXAEASNFRE  AZEF A LERRREATRMERR > &
FHEKE TNER, - BRPAILBTREERRR/EAppIE (S LEF - MERMH
BORKM<E  FLRSIETHETHEEE N EHERFIMEL - WEEHE
RIEEFHISARE/)  BEEFHISHENE » HENTFELLEF BrithTAE] -
Fir LU 2 BR R TE #B fE AR RO FE 5% ©

MEmEERS
LI F&BBusiness model canvasREHEMEAIREEN (AEIRS) -

BASRIB ERED pi:kicd
o B (BESA) o GEFIMISRIFBEN T2 o NRRHEBMETANTYEH EZEER o 55
W53 (FEEH) o TEHEM@SHOAOTS o RARERGREE o (@2 s
ottty o RPERENBHNTTEE o BERTSROAA o EBE o KE!
o ZHSE (EmEEE o . 2
R o B3| SR EET RIS o B N
o WP (MUBIR) SES20) .y
o $RAT o HHR
o BREER B ER o Ei
o PUARZ/AT o (TEIBBE G R BETIE BiExe o 1825
o BARIBTHEP o BUTHOE TIRISHEN o BER cparpEEraRs | ° B0
o g o (ERIERE EEBER R et —— o fieAE
o FTERERALAT LR © HRABBIRARTS —gy o SRR | BT
* BARHETFEEHEZH o BRHENLEAR o {HPRERTT
o SHEEFERITAEE o BRIERES ° T
» RZE=FRIELIERRE o i@paEEE
o R EHREST
: L
hE=37
AR LR R o BfS A o BEIRS IS
o ERGRmA  © TAMBREENE ey SRR o BEEABHA

S o A TERA
* RERERABRBRE - o BEERE N « THBTHE

B4 MiEEEEN (BRER)

BiERH

MEHBEAAF  THBEMBMEERIRS » BIMLBEERIRS » HEHN
HEEEZRSRREEEANDERER » SKRAILMESME  F—EEEHRFETH
REVERRITHRFAVEESE » B—ESEFAMERENKD - THEEEN L
HRITBRECKEE K - BEERERAMERARIINEE : MEFBAMERITIRS
FREENEAMERMEIIANERERR - M S Mg MEME L1THHALLE -
HARREMPLAEBEE B < HRVIER - BEAMEXXN B HELEERL
R TERTS » RFHEHA/NEFLEHETE EEFMEEME -

BEXE

ABERITIREITEN R (T E SR LR
BPAEFRHS - 50007T
FFREIRES - 5007t (ARMS)

FHEAZ SRS
500LLF : 40%
o . . 500~1000 : 20%
BRETELZSHHEO20REHERES 1000~5000 : 30% «

HESTE B —app PR EBR

BIiE%4 28 Gain Creators

PRE 5~ R2
RIS AR RS

E IR
Product
Service

ARATERS
/NS

fERE

ERRERS ~ B2
RIEHMAL R~ BRI FHAE

15 ~ AR
NERF ~ UESAT

;R 25Pain Relievers

REHFENNRSN - RBES

FEIE # AISATM : 3844(2013)

BR5 MEEEERIT (BRER) LEBHEAIYATM : 11524(2013)

MIEREIRMH BB BN EERBNAS » EoNERHP (WEXRS) PR
o —EEMENERERE  Z—EEEAE  EAREARINIRETS R
et - FE2013FEMIEMIHHMES AR - FEBEEAIHATMAE384L - HHLLRE
11526 » BYUEM4ER > ERAFHRFHETER BRNEHHE+2RE B
LR AERENRES  MELBHMBBERERELRLER/NEZMG L - BiBRHET
AEETTEN T BB FITEBLUS00 N RBERATR (40%) - FRAERZEISRE
FHEABRENMIEIMERT - EMAMERSEFNIRIZER - KERHITEXA—ER
ERBRRIERIE - MMEMNTEX TR T ERENRE  MEINRHETENRE
BAENNRAR  —HHEEEERERRE  H5—HEED TERAAE » AT

(!
18
£
]
ES
18
X




Identify Your Business

152

WEFEREAEEE FHMERBIUE TR » TEEREESHEM - ERX
RFES  BEAEALEA—EFHEREZNRE - EEZF » MERIEH T
BHRAHAER EEBRESAE-—TFEMANE  MEXTHRTHBHEEELE
RIERWSTARTFRIZI  BEBEABRWVENRR - BEBEMZN|WE » KIREH
BT BRRIELRANSE - HEERDIRE HEERIATEE - BRTFRES  FHAENR
K ET B BFNEMR LR THEES(020)  BERAEENTEER—X
FH o 2B —AppEREMEFR K °

bl hizd

#t & iR

Bk~ BE - BRUE
HBRE ~ —ARIER - BEE

BRWEES
THHETS EF | S H{EIDMEIRITIRS
HER - ok R EO | WIRBRARE | RETHERREN
HiREE - $R1T © #ORRERAT ERMIERE M5 HEE
i - MR AR

Eke MiEEEAITR (BRER)

MIEE—ERBHHRNERERE - EBR LR TES(020)R A EN A iR
AQ FARERARBHEMERREEZ—IX/NE » EXR6 @ AJLUFRFTFKIFEEH
BITEHREEEHAMEIDHERTIRFAEESE - ESBMEER - RHbER
RN ARSRE/ER - SLETEEREBRIRS » FRES - WiFiRF#HQRcode » — 1
ERIARS:  REREBMEIARBEGRESIZER MRS XRBHIEHR
A BALERR - BE -« 87 - EEEEZ S - FIELS - #5  BO - IkEE
RITRAR ERVIEERIRTT ~ B - MRIKEE - BEMAMEEER » HAEEE -

EERAF

IS BRI
BES AR, 17
(EESTIR: o2 obov

HiESA oy
@ LT BABIARHE
/\ER

BRISEHRT A (020) RIEELE
3 FAENRSEAR
MIEZAFEFUIR LVINTON

=2ET

BAIERRRRE

HiEEERA SEINRRERE

BRI
PERHE

SETRME | STRE |

ER7 MERFREINT (BRER)

HMENBERRAIIA—MEFRREEE iR (NEXRT) MEBETRL
BR—MREFBREBMESMER - i@ - BEHE/NEM ~ BiERELN
REmmRT - EAEMENRBENEZNHEEFEAE - BINEHRREFEFE - M
EEZFin B RAEBRE  BMBRAE - BERFHAAREMREERERX
MAMENRB A LUEBSIRBBAL  BIEEERAE - BREMBRE ~ ANDEA
HEERA  EATEAEAFHR HAMBENHFAFRAEE  RBE - Z2R%
DR HRROBARARNTR  EMEHRENERMRE -  B—RAFRBER
FEEEE R ERENSRRTEFR - FMEERB L DR -

2857

WIERMAAXRR D BAIR - WHERARRHMBERSHIERNOEE - BRI
HESEAMEINETHRRBIRTITZTRRETFTEE » A ARIERSUEN0.1%F
BE - MERRBAMBITETREREI% 1% 5 FE - 5 —HWAHAMSEX
el BERRRERESHRE  EBREATRBWENETRRER » BABESERN
Mg EFE FinstagramZFHHEEL » LRERBTAXHBERFRAREENMEH » 5T
FSRWE B ERAAEBEEE  BOREFTRETROEN - EHELEYR
ERFERRE—FEITBXER  MEAMEXTRORZELEZFTRER - 5—
REMEBEBABTHNA » B FRFETISEHNERE - TS T RE T HANE
B HEREASZEEAS  MEEEEAMEER - ENESHFHEE » 150
BEUAFRE o EE AR TURRERE LY -

FASREIR
BEiEAR EBER
o TENERERAINE R o BABIFABEEDH
o RITMAR T ARTSREER ° LUNBEEATABIES
o ERIEE LN BN B
o HISEBART
ANEIR MBEIR

° RBE=TIRBEIRARE o iR LIRS

B8 MIERRERIT (BRER)

MEREREBEEIRIVUEESMEANAER B - 528 - ANWUKEH

(mE=8) :
HIEER  BETEHEBRNER BT BAAMR » TREEFE-—FHREFR
HIE  BETEI T REREN AR BRI R RIFAIIR T RIS

153

(!
18
£
]
ES
18
¢




Identify Your Business

154

BOETRBERNRARE  2EEAEHEERMENEIRRR -

HEER  IZMRRMEEREMERIARGRET LEARXR r MAFE
IS LAVIRME - BREUMXZEEHRE  MAERBEHRERNAMERMES
HOERE o

ANEIR BT AEHEAESI  ERDEGRE - I EFFRMER AR - RHE
=HREEBTRERBEIE -

HHBER  MEXNBRE=Z77TH  BRAHEELS r eREEZEER ' H
AR RN AERZNHBIAER -

FEEE

EAER (ABHHE)

o (M ISR BRI S

o STEH ERHBERIMA O A
o BT EFAEN B BT SRR
BEAREE

Fa (M)

o B3| SR BARIES

AR (020)
o B3I NBRAFEE
FEAREWEY

BRI (EHHE)

o BN EREARIS B
o IEA RIS XA AT
o [REBRIF IR A

B&R9 MEEZEFBON (BRER)

WMENEERNXF BT EREBEETR  IERERSNEREEFILURE
SHEBAETN=ZAEANE » DR E2ERBHROABE « TR =
Fima) &R (AE=9) -

EAER (ABEAE)

WIEEER LR T EREN SRR EEHE - (EAER LB TTREMLHERE
REHIREHEIF - FEIRSAFERMEE - FHEERMSETRIES &
32 » MME LR LLITER ZMEERALDF¥E -

Ta (1BHE)

MEXNEBFZIREETRENERBRBVBRMMERE  BEHRERT >
EEREENESENEZRT  AERFTEAFELEFE LAEARAE » EE
REZBIESZTEENEM -

EFim (BHE)

MERMEAM T MERM<IE  BHHERBRSETHUL  EBEENA
WELEPNEUETF - HYMERRBZEOATFEEARBEE  EESHES
HESNZ REFAIARTS - R EERBELLREBRBHRIZAIAAE -

RABERS 1+
BT ML
o 8817 o BifiE (HEEA)
o BB . H53 (HHEH)
o AMEAT o TS
o ERBHHTHEPI o 2ESE
o g o SR

o FiABRB(LIT MRS o HRRIRTT (HEAESR )

BR10 MEEEBHINT (ARER)

MENETREHFRFSHH MRS - JUI AR LEERT (EF10)
BT

RITEMEZMEEMNEFNERBMH » METERIERITRSHENER
£ BEtiR T EEBHMEMBREMRE  REZERE  AREFRHULATE
RS E R HEERBERMENERBM -
i

MEBARETHMTEREMEIMNNEFTHZNER » Hi23  FEH
B XBUIENAREY 22 EMEFSRERBOBH » HPREHMKN
EEREKRESF  BETEEIUBHED  BEHASKHFHFNEERE » MHR
RITEMEENE FROMAMARERTT - EMELRHR LSRR - EMEBESMER
BEABHNERBE -

PR A HEIR

WIS ARR T A& EME - TR RBLHRRMERSE - ERRERTRIMMA
A ESE TREHEENERR  IEBEREFRARITHAGERIE
£ RS ERESEANBBREE  EBREBEF T ORELABRZTERA IR -

RERE

WIS R L BMAEL R 5 E R IR EEARMZE » REIKEE=T
FRRENA » BYEEEHRE -

2018581 » MIERRIITMIRF RS FHEIETE —NERHEER - M AR5
THRENEME - BMOEETE  BERAMRATHZTES  EXHERERT
R > REMEBEBRLIBRERBENRTR - BRBHRASEXZALTHE
£ MESARKRMMAE20ITERREHEREZRNBKEE  BEMEHNE
IBEERREEE B IRST 201 8F A HHE —MMA/NEFHHNEREERER » Wil
AEEBEAR - A B EEHAZERASRMRFNVNRIEERTY » REBFES
AIE  FARBRLEEMBRBOFAR  BEEHNTZTaFHMER  RAERE
HEEPOIERENE  BEHFIHNERESN  KITHEZERERESEA SRR -
BIRITEZZEBREFREPBHAREZN AR » BIURESRAE - IREERE
BHE - REBRENERMART -

155

(!
18
=
]
ES
15
X




Identify Your Business

156

LINE

ISR R

HESRX (\ BlEES

(20171EAZR41.7%  BE2EZE)

ERFBSFA
(R BEEEREFARET 4%)

i &
(8 >
= BY ‘
2 il
ENRFiER
(BB FWREERXRISHEE /K )
SHEE

v EKMEZE
ThispRiEE

B 11 UNERE TIEEREDHT
(BHEX - ERL2Ehttps//goo.dl/YXXdHn ~ https://goo.gl/Bn1TKC ~
https://goo.gl/jYSk1F ~ https://goo.gl/MuYoOz » logoZ&iRhttps://goo.gl/54HKgL )

B ELUR TR HTLINERIRBRIEZEENR - 21EFR11 - LINELUZHENE @
AARIEAE  RIBEBEAZRAVFEE - BRILINEE &S FRERIERRIGLERE N\
B H AR B MR RS E#HiEBE - RSERTLINEE S BNHBERRES -
RAREENNE4EE ; LINE Pay@li HESHAESLINE PointspyREIEEHEH] - &5

ZHBEER  REBEERGNTESZXARAERL » 2017FTEI M ERARLL
LINE Payfy41.7%R1S5RE » St EMITEIS (% E » Rt HLINE PayA S
MRHE X FAGERE-FEBNEFSIFEEELINE PaymigiHigm R - FILtEBHHA
EEXE LINERHERESNTESHAFER  REBEESRFRBERT 88
HNEFEBMEXHETIIBEART 4%  BTETEHHENMBHELAR BLEER
XEHEBRZ  BIHFHI  ALBREZNHHRETS  HULtHGLERmES
TFERHEBEE -

LINER Z4EX

B2 128L INERIREREX - LUFSLIEEZRE ~ BEXR
FAREIR - BARIAE) « MBS EBHERFEESTERZ -2 -

B~ BERAR

ARSI o j
s BSE S mEmE S
o BibEET o BT XAHE o BUSHUBRIE o fERIE s
o FREISEE o BIE
o EILRAT e . — o 175
#ER

o BB o E#
e o TEIEREERR EEER B ggg; e

e o RIBEREH o SREBESRS  © EATDHRER e
° ;ﬁiﬁ e o @RS EEEERRE : ass;*
. e i—— #
are « LINEREFRE RIS CRRMTHIENER | seva
- o SR A TROBEEIAS o B

A & -~
o BEILA o LINE Pay & {F iR S FHE

WEAEA o 05 RRARAERA o BEE
: R H : CEAERNE o INEQOSHEREBRSTHE

B2 BiEmEER (BREX)

BiERH

LINEMEIRZH ARETEHREENERE » BT RHEARAZENAEE
ERRTZSN - LINEHIRHET S BN @AN LAY AR TS - BIZILINE Pay ~ LINEfE#S >
HERARTZEA Z Ttk - ELINERGELRIFEE S E —APPH » EHETVERINT
HEMAPP » ERFHRILINERBEZ R SRR - FLELINEWBEREREHFHE S
TS EERBRERSE  LINEERENREEAFHE1900% - 2IttREXRAYA
FEgOEERSIBEFMALINEFATTHTAANFIR  BALINEEANEREITAR
1% AEE B RIREH BB S EATHAOMRET » BNITHNE -

BEER

—FEBEANERAEBRE_HET
XIRF  BAZHREAS0E T

JE8Gains
BEREXEE
=5 IR KIS RIRSE

Product
Service -{iiﬁJobs
— (EFE Jprym——

BIi&E%4#5 Gain Creators

RS & TRAR TS

LINE Bank

LINE Pay

EiE LS (d

f#:R % 25Pain Relievers

HENNRARNERRBENES

AB205E Ll LR FE2.25RF/A
[B1213 LNEEEEIRDHT
(BREE » EXE2Ehttps//good/VT8r1Y ~ https://datagov.tw/dataset/
21950 ~ https//goodl/dV5Vi8 » logoZRRhttps://goo.al/dVEV]8 ~ https//googl/54HKgL )

157

18
£
]
ES
18
X




Identify Your Business

BEEZIRFERVS

. B e i a% — K BEFZTIRE
iR MESHRE SFLBRA BELE
TEEFEZFIRE 8 B
@3ETT [ Jetiid . -
et - BAX #2
s || HE O OORE i pe
B BRLA - OffEE T
sRaLs  RiEn 5 P,
Eaiom = B
FH - 5HE
REMSOT  umn  MAER BB S5 (50 -
B0 AHET SRR —EE R AT SET B £ SENER  30mn WEH
EEBARE)

FERAORFPLER (ARBEREE
https://goo.gl/vw66EB
https://goo.gl/bXxRYq )

FRENET  EMER  GEELR 8%
wE BFRE S5ET 58T

B EiEa i

B=@ EAEERF RN TBH

AU A

i
*
S
S
&

i
3

BEIRVGALGEHEEENEAHNMEAEIRER  MEXR13 MAEEESE
BRISFHAENEBERE  BELFERANINNEMEAS UL - BREESR M
BB BYF > BXRMEEERME - LINEEFBE=77THNR - ZEEEFER
MEERFRUSAFIR » LINER T BRI - #EARBIGEFIAHRN—F
B REREB—FEAUBERTIRSINGE  RETFTINERE BR14ABEET
SZAIRFAERRER —FBEFZIRSDFEAIELE -

BEETXMIHEBERRARETFIARFD A= MER14ELHFRE  E—RR
REEZETESRE  ETRES-HERETESRE ) ETHANSETIARSE
EXHREAKIET - MEZFMRFHZZRAAEBITHE - REBHRER1467
KR—FBNEFZNRFRER » —FEREFARSEN D B=K » E—KIKS
BEBEES  ETRRFABEES - BBAXSZRRI0E T » EFHFREREMRE
B MTEHEFRMARS,  M—FBNEZMIRSHREEREES » BAXHREA1000
Bt A —FBEZRIRFEESEARS - JESHERITIRFETEIRIIE 5
=RIRFEAXSREHSEESIE10008 T - Rt#EAEERS -

REHEESFRRAENE_FETRAEAMERS L ERBRSTLEEESE
EAEMEERMENELT BR2WRITHETTEECERIEME S - EEmLE
MIREBEHREREENMEEZAER S BRELNBERASKRERFILAR  RIELE
AOMEFEREEAFTEFREFFRYGE - 8820R L LR FIEBAEF2.2
RF O BRH20 L ERBEBABIBERSRERFT @ I GERBEERAREZ
ZRLZEHEZABWRITHE - HEHRRITTEE  BLRE2R > MTHZMNZZE
ME MR EHEERRELREMIED » WARBERBRHOENLZEZELINEREITENIR
AR RNRARE » AIRAH A ERFZSEEEBHNEAELRE N EENERRT -
RIS EEROFK » LINEHEHLINE PayFIEFE ZHRAILINE Bank o LINE Payr]fft
REMEIORERF  TRAFTHEHFH  EEBESRFANTEM - MBELINE
BankiigsRA B E S M EREFT RIEHBERIRT - BAELLL - AIERMHLINES
RBUSMOTARERTEGSMEEBNRIARYE - AEEEAEREEEESEAMN
BEEERR I HRBNRIRTTIE -

# & i

LZFLINE Pay
BECEE S ES mmoRCode

LINEBES L
—FBHPERITIRS
WIEEITEN ML R E

BIfER#E

BEC —MRIER - RS
YREE -~ B E - BE =

B 16 LNEBRE AT (BRE R » ER2Ehttps//goog/wP8DPZ)

B 2= 15&LINEAFEF A@ R EFETAIEEER - LINEFIALINE Payig({EREE
FBISTIRTS - ERERSEEREE  ARSATHHEREERELINEMEERF
B—FEHERITRFNEAETHELINESFIBRIEE » ErAIFEHLINE PayiFiQR
Codexfifk7X * HRILINEEGFHNHEESEEXE - BRE - T/ - 187 » B8~ —
ARIEZR ~ RT3  IREE ~ EE B ER - It A RLINEFEMIRIRLINE Pay/ BREEIX
RIFER - BNHRER LB TRIMRTS - BROMER TIRHIIE  REAIZAIRT -

BEER®
LINERRFS EAERR
— EF AR U )
i BHETLEE EER R z
E =B e BERIER
i B
— {EF 1%
i
S £ AEER — BRESHEE
z BEEETL preLo (i
” RS TR ARBES e chies WS HIRERIE

RFARRNE

B3 16 LNERRZBIR AT (BRER)

EF=165LINEREERREAMR » LINERERAE AR —MEREEEES o LINEA—
MR PR AR ERARY  REFERABEUMEK  LINEBSEZAESHTFEEEE TEF
REREZZALINEETERLE  REELZSRNE R UEEEEEEEAER
S EE  STREYAERY ; LINEEBLINE Pay £ ERIRHELER « RRYMNSHE
BT REFERZSRRIZZOENR » BFELLE » LINEHR—MEBEFHOMAGFRABIZE
LIS EE S ZIFRFEHIE—APP -

159

S g METH OV T T 28




Identify Your Business

160

LINERHBREZFHRBARELCERAFNNARER - BRESZHEE  E
$HE ~ INZFIAEFMEEABRLE - LINERMHARBE S 2 ERENREN » 20&E
RAEARBAHETREFCEEERMES » IREEXBRTERERZBINE
BE; LINEBYAERHET L » e HBEM(THEMHE - MLINE PayfR EAR TRV
BRFEEEEERWZTHIRRENEH » ERBFIRRS —FBRSEART »
BRI ENRE KRR —IARBRIERS » FHAELINELRMESERARE
BORRICIE @ MBAELLLE - LINEH IS EZ FRRAF A E B R R B/ THIE -
HUNERN—MEFEBEEZFNOARGFER "EFM, @ ER-—MERFREEEEE
BBE—MAPPRERBEK °

Wiz

LINESRBIRIE TS - BIEMBLERUNE » TREHLINERERRELEMH
BIEE ) LNERNEEWRKFEREES ~ BEWA « EFIREWE © LINE Payll5&
TERERINENS %X 5 FREELRLINE@OLREENAMHBHEMATFEE -

AR E R

EiRAR

o THEREELR
o HRLERRIE

o RITALE

HRER
o LINE@EABEATTARIR

ANBER o x - #5t TRMBEASRALS

B3R17 UINEERERDT (BRER)

BT £82 FROZEE - LINE LR RRBE RS IR HERFE X » ML
o LINEZRHBUSRMMBARERIES A=KIE : BERER - EZ2EREANE
B BRERESTHNBRENE RRERRAIXARTY  LNENSIERBERES
MRS ERRTTENRBE A BE(ERA » MLINE PayR ZERBBRMNAIESEREEE
F o~ RESZAFRIGFEE ; LINEMEZ BRI ZEAENERITARIE  LINEBRREANR
HERFEENRDNERENITAEE  UAHAESLEMNBRBMWE IR A
HERAUEFTEER 25T RIEMFEERRINOAT » FREFATREEHEY
LINEZS R U £ RIS ABBUNEMN - LUIRER—IKIEITSE - ST Ti2EMBERR B
LINER 2 » BIEEEAVEAEEE -

RABEEE)

LINETE S BB £ RS SR TR BRI RSB A ESEF A MR MR
B BFXAHRCSHERAR—FEISGS S » BRILINEXLAR ZDMEEG
HEERAER E - DIFIRRBRBIEH -

RABERE 1+
ELINERRASR/AEN & BREBINEER - LEB S —LRARGEBME - WEZR18

R1T

o TR o R

o BHBRET o LR

o BIEHEST o aEES BR S
o RE{EEEEET o 2EH o —
o BiRTT

o IR

o KEHRIT

B3 18 LNERI B AR EDIT BRER BEX2E
http://www.chinatimes.com/realtimenews/20180903002467-2604 12 )

LINERRAER S MERB B S R1T » BUSMEZE - LINEXRER)—F@REEHE
FRAPRETEEETHZINESHR - A—FRBEFZMNIRFIEERRITAR
B Ritbth b RR B RIRITEF - BRTERSFRORITEIEMFERRIT « #1XEH
EIRTT ~ BALEFBERTT ~ PEIEFEBERIT ~ SHRTT ~ FTIWURIT ~ KBIRIT -
R - AL HIRTT » AERTT  ERFAENSFBHEENHENSMEEE
BEEE  HEEEFIEFXINHBEIRERM - HRZERFAEMERIER - LINERY
TR EBHGEIAMNMAAZERE - RELINEZBEEIRFIAIZILINE BankifliigiR 244 th
BrReEEERICE -

PR A #E1E

L ELINEFRMHAY B IRARTERE » RIERMHLINERI S AKEHE B iREERITROSIF
B BESNEREBNSFERAURRFIEERER - LINERIRFHEFER
EERX » EZTARARR—AA ©

RERE

IS ERLINE A SZ ¥ HAEE LIRNR BEN A3 T A » TS TEM LR T R S RIFAIH
RIEE L) » BALEH LMESZ T AERAVEISERER - BRILINER DK ERHU
R TIFERMERTNNEGERERS  EBREMPRAER  NBHEETT
R BY—EERRFERER > ERFRRNE—BARELGERRHENEMIE
BEAZIEHUNE REERESNTHXAAAE  2017TF 8 BRRERITEHR
FTROLEER13.7% » SfEFREA2016 FAYTITENS (T LL514.8% MELLEER RIBE AL R » BT
B (TRIE AR LA RBREE R LL AR » M2017F 8 BRRAEMRFEERER FILE
BliE71.3% - E_EREERBENBAEZZEN (NXZESEAEH) BE
MR LR REMEER  GEEABRETEF A o LINEERTHEN S IR & L
LINE Points[EEE{FRRSHEERIFE » EMERINALGEE - BERREBRLARE
ZERED  BRZBENFRR - AR EEREEALINER R 2R KERE

o

161

(!
18
£
]
ES
18
X




Identify Your Business

BREANHEHANEE » BEMLXEZNREREERARE  EESARBIEORM - #
RERHEETITHTHEETE  BREBRERITHITEARMENZHER
17 FSBEFEERELEN - FH/ERRRITHREARIBLE - ZOHENE 52
FATAZ (38 - ETHX A RRNEBERBEDRES - HEEWUAIREERE
2 WEFRARARSEERFREEEIE 5 It/ BIREANITFREEEN THEHRE
N FERFREEBEABERERTEFNBAMBHEERR - KL L - LINEEEAR
BB HE R il 7] 1F 4 B Al BB M KRB RERRTTE » AR ZELINERV IR IRTTLINE
BankiAZRSEMIL » A BEB B A RIEHEF T 16 FE AR ZILINERR A SRS L -

&
MIEEPREESEARAIAL)  LINtEHERETS » MEBRNNRINE BERKRH
CRETS  MATEEZHREEBERRREETIREE - FRERNEN - EAETHMTS
BRRENORINEN - T#El, fAtfIREERTSMERE  FEHETRS
SER TEtE ) BRER > LRASMERERNAEE eSSt - 2
ABEK  TEHEHAREKNTS - MRS EREFTK - BELAZEEHENRR
HERMERRERFTISMERERE - BREIREET ] LU R E R FRApp ) ABIFR 15
RYEZHE - ERTEBIERELITZHE - PRGRERM - REFERRE - HE2E5I
ABBHERXM  AAEBETAIEN « ZROEBENE BT REXZEZE » 8
AIEMEREZ ZAFE R AR @ REEMEMNEAARTS - FBIREERE - SEME
EEETHTERM : INEHHUERELSERNVEEERRT - ABEEZS
BERE - SEMILINER] LU A& 8 8% - TR BERERT RMBEZR (Fla - KES D
FEZR ) BREMEZRFH L ERELSEARNBEERRS - BBEIHMAL
RERE - W B AS A REREAE R B H BB SR - SELIE L R RER - BISHAIEER
FIABIFRETHS ©

162

IR RIRE - MEECSREEYE A LR - EARAEEE
XA LEEEARNEE » EIEZRAOFEEEANT —ETFIERAERD
MR BELERIED » ANFEEIREAILL] » ISR REFHE
F—EnEhEE  THEEERERIKELE CEERF N 7 AR AHEECEOHR
TRILLEEE "RFREE | WEBRE  AEELineMMENITRIIMEER
ERNSEATE MRBEREEESCEAT » BEEAMBBREEXEFRA
HERIRRE - ABEENERRHERT - RIEERRUFEZMABERRMGN » B2
FRERIRIEEREEERA

2EEH

https://buzzorange.com/techorange/2018/05/24/tencent-ma-ai-free-2018-super-brain/
https://www.leiphone.com/news/201803/JcPikqlUKE543QJt.html
http://act.weixin.qqg.com/static/merchant/project.html
http://act.weixin.qqg.com/static/merchant/project.htmi
http://iimedia.cn/61076.html
https://36kr.com/p/5118878.html
https://www.dgcovery.com/2017/09/20/china-ecommerce-3/
http://www.weste.net/2018/01-09/118183.html
http://www.199it.com/archives/609316.html
https://36kr.com/p/5135834.html
https://www.ithome.com/html/it/219823.htm
http://www.etnet.com.hk/www/tc/news/categorized_news_ detail.php?category=Ilatest&news
id=ETN270425518
https://www.ettoday.net/news/20180319/1133238.htm
http://www.chinatimes.com/newspapers/20180703000103-260309
http://kf.qq.com/fag/161223jeuArU161223NVVVj2.html
https://tenten.co/blog/wechat-101/
http://www.geekpark.net/news/212194
https://ad.weixin.qg.com/intro
https://findit.org.tw/upload/news/news_20160617046.pdf
http://www.wechat-oa.com/solution1.html
https://sites.google.com/site/wechatbusiness999/
https://pay.weixin.qg.com/guide/weixin_checkout.shtml
https://work.weixin.qg.com
http://www.bigdatarchitect.com/blog/47cfb70a14a
https://www.inside.com.tw/2017/01/09/minapp
http://www.wechat-oa.com/qa.html
https://kknews.cc/tech/4m8q35x.html
http://news.sina.com.cn/0/2017-01-19/doc-ifxzunxf143024 3.shtml
https://www.xuehua.us/2018/06/01/ X B EAE T » qEABE YR B2 EE/zh-tw/
https://www.bnext.com.tw/article/37776/BN-2015-10-26-105219-84
http://www.woshipm.com/operate/815498.html
https://goo.gl/UNIqSF
https://goo.gl/J8JJHj
https://goo.gl/NhrCUf
https://goo.gl/HWOvtC
https://goo.gl/YXXdHn
https://goo.gl/Bn1TKC
https://goo.gl/jYSk1F
https://goo.gl/MuYoOz
https://goo.gl/54HKgL
https://goo.gl/VT8r1Y
https://data.gov.tw/dataset/21950
https://goo.gl/dV5Vj8
https://goo.gl/vwv66EB
https://goo.gl/bXxRYq
https://goo.gl/wP8DPZ
http://www.chinatimes.com/realtimenews/20180903002467-260412 https://line.me/zh-hant/pay
https://pay.line.me/tw/intro/taxGuide?locale=zh_TW
https://ezstore.line.me/-/shop/m/market/exhibition/25998
http://ec.ltn.com.tw/article/breakingnews/2500350
https://ictjournal.itri.org.tw/Content/Messagess/contents.as
px?&MmmID=654304432122064271&MSID=744065360742421270
https://coinnewshk.com/news/{${E ¥) E (& 1E H&/

(!
18
£
]
ES
18
X

163



I\dre ntify/ Your
u;;-.m|ess

ﬂiisiﬂs B2B2C

s &%H%’Aﬁ
Kl =1

i PR - i s Ll BV



